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Healing no longer means being shrouded 
in positivity; it means confronting things 
head-on to get to a better place. 

   

Life can often feel like a lonely, shaky 
balancing act, but internal and 
external forces provide support to 
navigate it, not escape it. 

Traditional talk shows only offer surface-level 
coverage, leaving your audience to seek out 

unfiltered content that helps them work 
through their own real-life issues. 

The Red Table turns hard conversations 
into healing ones, leaving you on the 

other side with a renewed perspective.
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Get To The Heart 

the courage to 
take action

the journey of 
the conversation

the good, the bad, the 
everything in between



7



8

An inspirational and aspirational articulation of the 
company’s reason for being.

Fundamental beliefs that provide a common set of 
cultural norms for the company

The promise we deliver to our target audience that offers 
a valuable, distinctive, and ownable territory

The collection of traits or characteristics associated with 
a brand that represent the distinctive tone, manner and 
style in which we communicate

The sum of the brand’s belief system that inspires 
everything we do. 
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To create an intimate communal 
space for healing conversations.
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Real Talk
The only way to find resolve is to be open, honest, and vulnerable. 
But being able to put it all out there takes courage and resilience. 
Confronting your feelings takes strength. Speaking your authentic 
truth isn’t easy. And that alone has merit. We admire and respect all 
that it takes to bring it to the table. 
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Walk the Walk
We value understanding and the sharing of feelings with others 
because we know what it means to be vulnerable and to have to face 
your biggest hopes and fears, often in the public eye. We want you to 
learn from our experiences — mistakes and successes alike — and 
know that if we learned from the table, then you can too.
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Ignite the Fire
No one likes to be put in the hot seat, but oftentimes that’s exactly 
what one needs. We believe that passion, conviction, and 
determination are what can ultimately help one learn, grow, and 
evolve. And sometimes the best way to get there is by lighting a 
fire from within. 
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Embrace the 
Imperfect
We are all human. We all experience ups and downs, and face 
challenges along the way. Most importantly, we recognize that to be 
human means to be imperfect. We don’t run away from that. We 
embrace it, learn from it, and grow from it. 
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Light It Up
We’re in the business of sharing uplifting stories. With them, we 
hope to be a guiding light in someone's darkest days, inspiring 
promise and hope in every situation and circumstance.
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All In
The journey of life can be a lonely one, but no one should ever feel 
they have to go at it alone. That’s why we work hard to bring people 
together, giving everyone access to one another's experiences. 
Creating a community to share in life’s most difficult and joyous 
conversations, to get advice, or to just simply feel heard. 



19

COURAGE
EMPATHY PASSION

HUMAN
HOPE COMMUNITY
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Red Table Talk is a storytelling platform that 
instigates healing conversations through raw, 
multigenerational perspectives, so people can 
confront their inner stories head on.  
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● Visual identity

● Program naming

● Influencer and talent selection

● Brand partnerships

● Internal communications

● Consumer-facing communications

(e.g., campaigns, social, newsletter)
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Provocative
We want to challenge people’s comfort zones 
and go beyond surface-level conversation.

We are

We are: 
Provoking, inspirational, challenging

We are not:
Performative, offensive, intimidating
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Nurturing
We care for and encourage the growth 
and development of ourselves and others.

We are

We are: 
Intimate, encouraging, uplifting

We are not:
Coddling, pandering, cloying
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Down-to-Earth
We are grounded in the human condition.

We are

We are: 
Relatable, approachable, matter-of-fact

We are not:
Average, uninspired, mundane
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Optimistic
We are hopeful and positive that you’ll make it 
through to the other side.

We are

We are: 
Promising, heartening, spirited

We are not:
Cliché, cheerful, effervescent
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Resilient 
We roll with the punches and adapt to 
the forces outside our control. 

We are

We are: 
Adaptable, strong, elastic 

We are not:
Erratic, volatile, hardheaded
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Provoking

Inspirational

Challenging

Performative

Offensive

Intimidating

Intimate

Encouraging

Uplifting

Relatable

Approachable

Matter-of-fact

Promising

Heartening

Spirited

Adaptable

Strong

Elastic

Coddling

Pandering

Cloying

Average

Uninspired

Mundane

Cliché

Cheerful

Effervescent

Erratic

Volatile

Hardheaded
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To create an intimate, communal space for healing conversations.

We Believe In … Real Talk. Walking the Walk. Igniting the Fire. 
Embracing the Imperfect. Lighting It Up. Being All In.

Red Table Talk is a storytelling platform that instigates healing 
conversations through raw, multigenerational perspectives, so 
people can confront their inner story head-on.  

We Are … Provocative. Nurturing. Down-to-Earth. Optimistic. 
Resilient.
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BRAND ARCHITECTURE
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Sacred spaces for healing 
on the go

An invitation to gather 
your tribe

Digging into the heart of 
what matters

Bringing fresh 
perspectives to the table

To create an intimate communal space for healing conversations.





JADA
Jada brings fire and soul to The Red 
Table. Representing for GenX, she’s not 
afraid to challenge the conversation 
and unleash the spirit of every story. 

34

ADRIENNE
Adrienne brings life and tough love to 
the Red Table. Like a true Boomer, 
she’ll nurture you with some real talk 
and speak up for her values. 

WILLOW
Willow brings her vibrant energy to the 
Red Table. She’ll question anything 
and bring that fresh GenZ perspective.  



Our voice will capture the attention of anyone in the room, not 
because it’s loud but because it’s in tune. It’s got that down-to-earth 
vibe that is fluent across cultures and heard across generations. 

It channels the spirit of Jada as a champion of the humanity in every 
story. It’s fun, candid, and engaged, with a thoughtful perspective and 
empowering state of mind. It keeps it real, even when that means 
calling itself out. And it leans into the unknown in the most powerfully 
authentic way. That’s its fire. 

Representing the strong women of the world, it honors a feminine 
tone while still maintaining androgynous pronouns on behalf of the 
brand. And, as it inspires independent reflection, it rallies communal 
embrace utilizing collective language. It captivates with purposeful 
conversations and earns your respect through personal connections 
and self-realizations. 

It is the voice you listen for through every step of your journey. 

IT IS:
CHALLENGING
NURTURING
OPTIMISTIC
HONEST
STRONG
RELATABLE
HUMOROUS
STIMULATING
INFORMATIVE
EMPOWERING

IT’S NOT:
INTIMIDATING
CODDLING
NAIVE
SELF-DEPRECATING
OVERPOWERING
TYPICAL
COMEDIC
TRIGGERING
EDUCATIONAL
PERSUASIVE



We’re bringing our hearts to the table tonight as we 
explore our future leaders’ perspective on the pandemic 
sweeping the nation. 

We’re not putting anyone in the hot seat; we’re just 
inviting those who we know will bring their fire. 

We’re not trying to make anyone uncomfortable, but if 
we don’t talk about the messy side of parenting … who 
will? 



37

BRAND MESSAGING 



“Get to the Heart”
As our strategic platform, this notion should be the core of 
everything we say and do as a brand. However, it should not 
be treated as a tagline or headline for the brand. Instead, 
language referencing “get to the heart” can naturally and 
seamlessly be used within longer copy, interviews, or press 
releases as a nod to the brand’s purpose. 

DO: 
“Tonight we’re bringing Snoop to the 
table to get to what’s at the heart of 
his controversial statement.”

“It’s our goal to get to the heart of 
everything that’s brought to the table 
and gain a deeper perspective.”

DON’T: 
“Tonight we’re bringing Snoop to the 
table. Red Table Talk. Get to the 
heart.” 

“Red Table Talk-we get to the heart.” 
38



Support our mission
to create an intimate communal space for healing conversations.

We want to own the tension we explore at The Red Table Talk with 
terms such as “confront,” “conflict,” and “challenging,” but we should 
always communicate that in a way that honors our promise to provide a 
safe space and healing conversations. To do this, we’ll lean on 
communal and inclusive language.

DO: 

“We’re coming together to talk about 
the painful effects of trauma with 
Megan Thee Stallion.”

DON’T: 

“We’re confronting Megan Thee 
Stallion on the details of her 
controversial attack.”



Inspire 
optimism 

DO: 
“Let’s discuss the fears 
we face as women and 
what it would take to live 
without them.”

DON’T:
“Rape is a threat to 
women everywhere, 
everyday. Let’s talk 
about 

We want to ensure we use inspiring 
language, especially on our social 
platforms. While our Red Table Talk 
episodes can get deep and sometimes 
touch on trigger topics, we should let our 
messaging on the platforms that 
surround it stay light, positive, and 
optimistic. This will respect our 
audience’s emotional space and further 
establish the Red Table as the sacred 
place for the deeper challenging 
conversations to be held.  



Embrace our entire 
community.
We’re family.

On behalf of the brand, we will always use inclusive and collective 
language to reinforce our unity with our community. We’ll never 
publicly refer to our target as “viewers” or “audience” because the 
Red Table Talk is meant to be an intimate experience shared 
together. 

Other words to describe our 
audience and subgroups within or 
across cultures:

Family
The Red Table Fam
RTT fam
Our Community
The Red Table Community 
Our People 
Our future generation or leaders 
(Gen Z) 
Our trailblazers (boomers) 
Our brothers and sisters (fellow 
men and women)
Our Allies (supports 
cross-culturally) 
Our friends within the industry 
(celebs)
Our friends all over the world 
(international) 



Fluent across 
generations

Jada, Willow, and Adrienne each bring a unique voice and 
spirit to the the Red Table. While individually they have 
opportunities to tap into their own markets, the strength 
of Red Table Talk lies in their ability to explore one 
conversation across generations in a fluid way. 

We’ll continue to represent the Red Table brand voice as a 
harmonious trifecta of the three co-hosts and leverage 
their individual quotes to naturally lean in to the 
generation that relates to them the most. 

For every topic introduced, we’ll ensure we explore all 
three perspectives with individual quotes or visual 
reactions from each individual co-host. 

For example:

On the topic of porn … 
Gammy: There is something about porn that is unnatural. 
Jada: It’s a slippery slope. 
Willow: Let’s not stigmatize it. 
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GUARDRAILS
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Let’s not talk about… 

Wait, hold up; there’s nothing we can’t talk about. The Red Table is an 
open table. We’re all about having the conversations that don’t make it 
to the table anywhere else, and so real talk is our specialty. 

But here is what we should carefully talk about and how:

Gender: Staying up to date with the appropriate language to describe 
various gender-related identities or nonspecific gender pronouns is 
important. It shouldn’t just be when discussing the topic or talking to 
guests who have declared their identity, but also carefully respected 
in the social space in general. 

Race: Racial descriptors are constantly growing and evolving, with 
new words and acronyms. As a leader of content for a diverse 
demographic, we have a responsibility to keep up with them. 

Ourselves: We shouldn’t talk about ourselves as a brand often, as we 
should always try to choose the more personal touch of talking about 
our hosts. When we talk about ourselves, we should still use the 
collective and inclusive “we” as a way to show unity with our audience.

DO: 
Use gender pronouns when they have 
been made known. 

Use racial descriptors when discussing 
topics on race. 

“We did it! The entire RTT community 
came through to show support for 
BLM.” 

DON’T: 
Assume the gender or racial 
identification of those who are unknown. 

Use gender or racial descriptors of 
someone if it’s not relevant to the 
conversation or topic. 

“We’re proud to announce Red Table 
Talk 
has raised funds for BLM.”
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COMMUNITY MANAGEMENT
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WHEN AND HOW TO RESPOND



48

Example of Instagram Post 
Response: 

@soandso: She’s ugly, fat, I can’t 
stand her. 

@RedTableTalk: Nah. We don’t talk 
about people like that here, Read 
the room or get out the room. 



49

Example of Instagram Post 
Response: 

@soandso: She’s ugly, fat, I can’t 
stand her. 

@RedTableTalk: Nah. We don’t talk 
about people like that here, Read 
the room or get out the room. 
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Main lockup
Primary use. Can be used on all 
communications: organic and paid 
social, across entire RTT network.

Emotive lockups
Can be used with photography, 
episode teasers, guest 
announcements, and across 
RTT network.
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Main lockup:
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**Logo 
alternatives:

**recommended 
usage for video 
assets only

Good Faith Gray + Clean 
Slate Type

Clean Slate + Table Red 
Type

Table Red + Knockout Type
Opacity: 65%
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Good Faith Gray + 
Clean Slate Type



Clean Slate + 
Table Red Type
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Table Red + 
Knockout Type

Opacity: 65% 60
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